 (
ELI WALLACE 
) (
123 Example Ave, Astoria, NY 11103 
) (
(347) 555-0146 
) (
ewallace@example.com
) (
EXPERIENCE
) (
VP/Director, Crestel; NORTHLINE;
) (
NY, NY; 10/21 – Present 
) (
• Led client strategy for home internet acquisition, coordinating corporate and regional marketing. 
) (
• Launched email and direct mail campaigns for Crestel home and mobile plans. 
) (
• Expanded direct mail testing, increasing response rates by 18 percent over the prior control package. 
) (
• Aligned email and mail creative through shared briefs and monthly reviews. 
) (
• Rebuilt onboarding emails, increasing first-month account activation by 12 percent. 
) (
• Tested audience, offer and format combinations to guide quarterly acquisition budget decisions. 
) (
Consultant;
) (
BRIGHTGRID, CONNECTPATH & RIVERPATH FOUNDATION;
) (
NY, NY; 1/21 – 9/21 
) (
• Built lead nurturing campaigns and a shared reporting process for three clients. 
) (
Partner, Program Director, Norla;
) (
NORTHARC;
) (
NY, NY; 01/19 – 1/21 
) (
• Managed client relationships for Norla Foods and HarborPaw Pet Health Insurance. 
) (
• Relaunched a recipe portal, lifting repeat visits by 21 percent with a smaller media budget. 
) (
• Built seasonal brand campaigns across email, social media and retailer landing pages. 
) (
• Introduced a prospect scoring program for HarborPaw, increasing quote completion by 14 percent. 
) (
• Created email and mail acquisition journeys with coordinated offers and clear response tracking. 
) (
Partner, Program Director, HarborHealth Group; NORTHARC; 
) (
NY, NY; 09/17 – 1/19 
) (
• Led client programs for HarborHealth, Evervale Benefits and HarborData. 
) (
• Built employer acquisition campaigns that exceeded lead goals and cut cost per lead by 16 percent. 
) (
• Refreshed HarborData brand messaging across a new microsite, print materials and display ads. 
) (
• Reworked consumer acquisition for Evervale supplemental health plans by refining 
) (
audience segments, simplifying offers and coordinating the contact schedule. 
) (
• Launched HarborHealth’s “Care in Action” employee volunteer program, developing its 
) (
digital content and coordinating a new site, local events and internal communications. 
) (
Associate Head of Print Project Management; NORTHARC;
) (
NY, NY;
) (
06/12 – 09/17 
) (
• Managed print delivery for six technology and retail accounts, meeting 98 percent of launch deadlines. 
) (
Research Associate; NORTHARC INSIGHTS, NORTH & FIELD;
) (
NY, NY;
) (
01/09 – 03/12 
) (
• Coordinated field research across four markets for an in-house insights team. 
) (
• Turned interviews and field observations into audience profiles and practical campaign briefs. 
) (
EDUCATION 
) (
NORTH RIVER GRADUATE SCHOOL OF BUSINESS;
) (
New York, NY; MBA, concentrations in 
) (
Marketing and Business Analytics
) (
CRESTFORD COLLEGE;
) (
Crestford, PA; Bachelor of Arts in Public Policy 
) (
AWARDS 
) (
Crestline, ARCIES:
) (
 Acquisition and Retention Marketing, 2025 
) (
Northport DMA, Pinnacles:
) (
 Campaign Innovation, 2025 
) (
Crestline, ARCIES:
) (
 Direct Response Campaign, 2024 
) (
Northport DMA, Pinnacles:
) (
 Consumer Marketing & Creative Impact, 2023
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